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PROJECT OVERVIEW

In today’s busy world for many young professionals, ‘the grind don’t stop.” That grind
being work and also the amount of coffee they need to sustain themselves. Grinds and
Designs is a coffee shop that runs as long as the interns are getting coffee, the designers
are solving problems, and the executives are making decisions.

Grinds & Designs is a place where designers and regulars alike can sit down and have a
space to work the is not overwhelming and hectic as the outside world. People will be
able to get their coffee and sweets on the go or at the table, providing service and visuals
that are at once pleasing and refined to both the trained and untrained eye for design.
| created a line of themed coffee blends and packaging, a food and drink menu, brand
and logo system, and a website.



DESIGN OVERVIEW

Looking to the elements of design that we are taught in school, the branding of the cafe
is inspired by an atmosphere of fresh colors, geometric forms, line, space, and texture.

The concept behind the logo and patterns seen across the branded materials is for the
different elements of design. Each pattern has a color for it to be used with that indicate
levels of energy, while providing more visual assets for materials and future expansion
possibilities. The menu carries the concept of graphic designers and history forward
with themed drinks named after typefaces and designers, with smoothies inspired by
the Pantone “Color of the Year.”




GOALS AND OBJECTIVES

To create a fully branded coffee shop that caters to the needs and wants of
designers and those who work in creative fields as well as being attractive
to general audiences.

Develop a branding system that reflects the importance and elements of
design in a way that is fresh and vibrant,

To make people excited about design and coffee through engaging product
packaging, menu items, and brand identity.
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TARGET AUDIENCE

Gender: All

Race: All

Age: 26 - 38

Education: Educated with a college degree
Economic: Middle Class

Profession: Design/Advertising industry, creative sector

The target audience is specifically aimed for those who would reap the most
benefits from the amenities of the café since its secondary purpose is to be
a workspace for designers and artists in groups or individually.




SUCCESSFUL CAMPAIGNS

The WING

THE WING
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The Wing is a women-focused, B s ‘ S T |

co-working space collective and
club with offices in New York City,
Washington, D.C., San Francisco,
Chicago, Los Angeles, Boston, and
London It was founded by Audrey
Gelman and Lauren Kassan in 2016.
As of July 2019, the club has about
10,000 members.

Starbucks

The Starbucks Corporation is an
American coffee company and
coffeehouse chain. Starbucks was
founded in Seattle, Washington, in
1971. As of early 2019, the company
operates over 30,000 locations.




VISUAL RESEARCH




NAME + TYPE STUDIES
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« Designs and Grinds

 The R.G.Bean” GRINDS AND DESIGNS
» C.M.Y.Kafe café and creative space

« Bean & Ink

. The Artboard Brew DOSIS REGULAR + MEDIUM / LATO / MEMPHIS
« Cyan Café

« Pica Point

« Keen Bean

« The Full Bean (full bleed)

« The Key Cup (as in black in CMYK)

« Carson’s Cup (David Carson)

« The Paula Pour (Paula Scher)

« Grand Rand Roasters (Paul Rand)
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LOGO DEVELOPMENT

After choosing the name for the café, | started T
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LOGO FINALS

PRIMARY LOGO

SECONDARY LOGOS

LOGO BREAKDOWN

KNOCKOUTS AND GREY
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PACKAGING DEVELOPMENT

Concepting Packaging

Following the same style of design used in the menu
and logo, the packaging really hammers home the three
primary colors used in the branding, and how different
patterns and colors indicate items and merchandise.

The packaging was design in full for three styles of coffee
sold by the café. There is “The Client,” “The Intern,”
and “The Director.” The concept of the roles that those
figures play in a design setting relate to their flavor, but
more importantly their level of caffeine strength.
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MENU DEVELOPMENT

Concepting Menu Items
Content ldeas for the Menu
= having drinks from the Pantone colors and years

Going into this project, | wanted to have a lot of fun - Pantone: classic blue butterfly pea flower lemonade
with naming the menu items. It’s not uncommon for - Greenery matcha

restaurants to give names to standard café fare to make gl I OIS LIS (e

o ) ) - Living coral peach and hibiscus teq

it fit the concept/theme. Sometimes items are named - Have different coffee drinks named after pasitions in
after people, ingredients. design agency

— The intern, double espresso
- the executive, black coffes

Given that thisis a graphic design themed café, I wanted - The PR director, caramel macchiato
the menu names to reflect that. There is a drinks menu, T
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which is mostly coffee drinks, a smoothie section
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MENU FINALS

COFFEE
120.z. 160.z.

The Client 3.50 450

Our house blend light roast with 2%, almond
milk, or half-and-half

DRINKS

The Intern 3.50 450
Light roast with 2% or almond milk

The Director 400 5.00
Our darkest roast with an added shot of

espresso and cream

SPECIALTY DRINKS

Helveticappuccino 3.50 450

Classic cappuccino with a pump of mocha

Lato Latte 3.50 4.50
Light roast with 2% or almond milk

Didot Drip Kick 400 500

Drip coffee of choice with two shots of espresso

PANTONE FRESH

Greenery Machine 3.50 450
Nothing like kiwi, bananas, and spinach to get a
daily serving of greens to feel clean

Classic Blue-Berry
Greek yogurt base with blueberries,
blackberries, and acai berries

Living Coral Paradise
Get your vitamin C with OJ, mango, pineapple,
and raspberries

The Director
Our darkest roast with an a
espresso and cream

dded shot of

SPECIALTY DRINKS
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Classic cappuccino with a pump. .

3.50

3.50
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WEBSITE DEVELOPMENT

H1: Memphis Medium
H2: Memphis Medium
Section Head: Memphis Medium

Copy 1: Lato Light
28/32

Copy 2: Lato Light
16/19



WEBSITE FINALS
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THANK YOU



